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Websites & Interactive Visual Aids

Sales Team
IVA for iPad

Don't let swallowing
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Promotional Materials

Print Ads

Simple & fast-

Compaunding mads quick, sasy...and FAST
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Direct Mail

Leave Behinds
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I Event & Theme Development

2024 2025

ACM24
Colleague & National Commercial Meeting /\
~azurity’ AC M

e ALURITY COLLEAGUE WEETING
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National Commercial Meeting 2026
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One Team.
> Purpose.

ven by Cellaboration. De d by Success.
Commercial & Corporate Communications
We”’( Are PRESIDENT’S COMMITTEE #azurity

N E Circle of o*.. Q00

Excellence 1W

The Power of Teamwork \
Collaboration, Access, Respect, Empowerment
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LIVECLICKER

LIVECLICKER

Joi s Febriiy 26 - Mach Tl s yor's.
eTail West Conference

.. elail
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irearmime Email

LiVECLICKER

QRealTimeEmail

LiVECLICKER

REALTIME EMAIL PERSONALIZATION
MAL MPLE AN E

&ﬁ @ a POWER THE MOST ADVANCED EMAIL EXPERIENC

LIVECLICKER IS AN EMAIL
PERSONALIZATION SOLUTION...

REALTIME EMAIL PERSONALIZATION
MADE SIMPLE AND SCALABLE

‘We Make Email Work for You REALTIME ADVANCED FASTTIME

We Mald EmallWork fop You! REALTIME ADVANCED FAST TIME

Personalization Experiences To Market

AovanceD seaLTIvE FasT

LIVECLICKER

REALTIVE EMAIL PERSONALIZATION
'MADE SIMPLEAND SCALABLE

CABINET

eTail West
Conference

Im Springs, CA
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PREDICTIVE DESCRIPTIVE
INTELLIGENCE INTELLIGEN

ddemandware

mavefaster, grow faster
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2014 Christmas/Holiday Shopping

Season Recap

Anatomy of the Shopping Season
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Meet the GUNSMITH

DELIVERED. INCLUDE

) ol
N\VR LGtk e ot er

O working in corporate America for over Maintenance
20 years | decided to apply my pro. Rl
Keep your fessional manufacturing and machine
RN ool experiencetothe fed thatlove. Restoration
. : Following an apprenticeship with s
prime working Customization
PRECISION GUNSMITHING i renowned gunsmith and friend, John !
Andrewski, | opened my own business, Barrel Threading
Northeast Gun Works. With my in-house : Ll
machine shop. | offera wide variety of Action Blueprinting
qunsmith services, from maintenance and Sight Installation

togettomyshopeach -
gging performance prob- Scope Mounting

fem or helping you create the firearm you've always dreamed

2 your firearm's morning. Whether t's s
& Innovation e

Quality, Craftsmanship Improve O builds. 1love what I do-and can’
nga

of, ook forward to delivering your project with the highest

quality service and craftsmanship,

603.521.8650
george@northeastgunworkscom

Customize
your firearm
to suit your
purpose

FULL IN-HOUSE
MACHINE SHOP

eishighly killed, pofessional
Build a custom pistol and agreat guy todeal with. Ihighly
orrifle to your P unloisto

specifications anyaneneeding qualiy work,deliered
aflordably. 17

N\PPTHEAST

PRECIS|O) TH
ISION o GUNSMI

INCLUDE

UN| et th

Maintenance
Repair

Restoration
Customization
Banel Theading
Acton Blueprinting
Sightnstalltion
Scope Mounting

603.5218650
aeorgeenanhesigumors com

FULL IN-HOUSE

m MACHINE SHOP




Awareness EMAIL (Audienc: Livariar)

Awareness BANNER (Audiece: Livarian)

Power the future of research
. TODAY with Scopus.

Gallco Specific Campaigns (SCOPUS)

ELSEVIER

Power the future of
research TODAY
with Scopus.

[_Firstname
starts with you,

Actnow o delivr bstin-cas research
experiences for your users and hlp el
yous nstitatin's gobalreearch srategy
30 performance i today's competiive
environmen.

1, that future

NEW BUSINESS PITCHES
Creative Critiques

Go beyond search.

arch. Discover. Analyze
with Seopus.
‘Scopus, he largest abstractand citaton.
database of peer-reviewed literature -
with 64M records, 22,000 titles and
5,000 publishers- now features smart
ool totrack, analyze and visualize
roscarch. Poer vour research today

Soft Creative Critique

Tim Ryan

Easy B2B

& Application
Integration
for SaaS

CLE®

INTEGRATION GLOUD.

Power Your Cloud.
Empower Your

Schedule A Demo

AtCleoValue... never so

Power Your Cloud.
Power Your Forward.

Seamless
B2B & Application
Integration for SaaS

RELIABLE | SCALABLE | SECURE

Request Demo Today

AtCleo Value... ever stops

Cleo

INTEGRATION GLOUD

Embedded B2B
& Application
Integration INTEGRATION CLOUD

forSsas Everything you

need to power your
Saas offering

RELIABLE | SCALABLE | SECURE

Power Your Cloud.

Empower Your Power Your Cloud.

Empower Your
REQUEST DEMO NOW >

Schedule A Demo TODAY

CLEO
ke sure your business

‘Where VALUE .. never stops. - never stops.

B2B&APPLICATION Power Your Cloud.
INTEGRATION il
FOR SAAS~FLEXIBLE.

2 Seamless B2B
RELIABLE, SECURE & Application

Power Your Cloud. Integration
Empower Your fOr Saas

cleo 13 Reliable + Scalable + Secure
cLoun.

3

LearnMore /Request Demo

% v
A U“’y’“"‘, never stops. X At Clea Integration
" hever stops

A
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il Evolution

fore they'ra gone.

TOOAYS FEATURED PRODUCTS

1050 $2000ff

1208 and deskogs*

LYDEALS

5200 off

selec laptops and deskiogs”

‘

¢ DailyDEALS

Lower than them and you know who.

500 Same-Day
Business Cards

SEE ALL THE DEALS

:"é

DailyDEALS

Get them while they're hot.

&
=

Wive got yous covred.

J wornow |
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zef
Designed for Optimal Customer Engagement

Award Winning Studio Services

WWe excal at haiping brands transiate their digital marketing strategies and Our roative s technicall responsive, flextie
data insights Into effective designs to deliver consistent brand experiences informed by dola, testing and designed with an
imespective of device, giving the customer the perfect experience al each e towards visuat sestheti and soundl

and every touch point. fochnical performance

DEVICE

Approach & Methodology

Key focal areas
towards optimal srano 8 DATA
creative campaign Semthe. | I Foome y
performance

THE Z-EFFECT

The synergy of art & science.
" Brand Centric /" 1-o-1 Dilog

/ Engagement & Interactivity Actionable Messaging
& Calls-to-Action
/ Device Responsive
/ Readability & Message Flow
/ Intuitive Navigation

/ Product & Lifestyle Imagery
/ Content Modularity

THE Z-EFFEC Applied approach...
EMAIL FOUNDATIONAL BUILDING BLOCKS

Acreative synergy of art & science.




petcogL o« B fon e

ENDS TODAY!

food sale event!

shop cat food »

shop dog food »

©

off
supplies sitewide. 'y
dhop kit

iNg on your 49 order

asor @ O @ © @

Existing design

petco L

Option A: B

petco. 5

> learn more at our pet resource center

petcos

> find your local store

DESIGNA-
Compiled View

ENDS TODAY!

food sale event!

Option A: Color,

Promo Email Design Exploration

Option B:

Header & Footer

ight & Alil
sht & Ai

zeta

PEtCOPE oo set svemareior

ssle findastore

find your local store >

learn more at our pet resource center

(OJOJORONO;

DESIGN B— —

Compiled View .

petcost -

zeta

ACOMONA ENHANCEMENTS:

oo Miss ooowt: ¥

“Gaie vent!
35%

4 off
=)

save on everyday supplies

DESIGN B—
Module Detail:

SALE finds store

ENDS TODAY!

dog 6 cat food
sale event!

> i your locastore

o,
sale event! 35%
UP TO 35% OFF L -

get shopping now

Eerre—
@ & i
T e

dog > cat >

Hesltnier  Happier

Sale ENDS Today. ‘E

FOCUSED ENANCENENTS:

petcof

dog fsh  sale  find store

DON’T MISS Ocowt! v_

dog &.cat food
sale event!

save on everyday supplies




AAdvantage eSummary Redesign

PR ————

Mdmtmé'ge \g

Hello Marlow!

Your AAdvantage eSummary

as of May 7, 2016

Hello John,

Your AAdvantage
eSummary

as ol b 4

HWARD miles

37,792

Yo activily 3

2,973 miles to next
award

Sprint

Earn miles with Sprint
T Sprint LTE Pis Network defivers
S0mo ot th astest courioad spseds.
bas=d upsn reczns dats from Hieisen

Learn more &

e-Rewards

Earn 250 miles
Share your opinions sne aam mles.
Grus jusin edis, depizus ac facilis in

Tight egesiss egat s
Avnd il - 2,973 miles to next flight phi o 5.0 e cve wa Earn 350 miles #
37 792 e Soar cis Redoern s
] 2778118 (plus fees of §5.60 per one-way trip)
Your activity » Buy miles»  Redeem miles » Your Progiess 1o Platinum e
Dollars (D] e-Rewards
Your Progress to Platinum
Earn 250 miles
Dollars (EQDs) Miles (EQMs) Segments (EQSs) il P,
k: Crea justo ko, dBPIDLE BC fBCHiE: N,
N i e e
¥ Eam 250 milkes =
8,507 * 26462  oR "
g \ Miles (EQM)
pr] o S Airline News
26,462
v
Congratulations 2
You've eamed 10,000 EQMs with your oR

Cili AAdvantage® Executive Platinum card,

Segmants (FQSs)

Community Piece

Loram Igsum oglor 31 smet, 516
detracts

1
VIEW UPGRADES \

w Eam 150 miles s
i i Reservations
Spicing up our premium meals Congratulations
Youve sarmed 10,000
£t wif you
Ahchamages Exacuti Redesm Milss.

We're partnering with big names in food to
bring new flavors to your flight

Fanran ear

Leam more »
Deals

My Account

Spicing up our premium meals
i Wi'ra parinaring with big rames m1ood 3
Your Spemal Offers kg e B 45 pour TghE
Leam mere

i

Save more and earn more
with Alamo

Save on great prices and eam 4X

ABAuamIana milae nar dav -




Monthly Oats Email Newsletter

s coomgs oy
RODUCTS  RECIPES  QUAKER

P e

Spring Flavors
Are in the Air

Spring Flavors
Arein the Air

=
Biuabetry Hoom h

Overnight

Oats Blucberry Honey
P 1% Overnight
GET RECIPE Oats

et RecieE s

HELP START YOUR DAY SEND YOUR TASTE
F RIGHT

HELP START YOUR DAY
OFF R BUDS ON VACATION OFF RIGHT
P8 spogback s s - Coarand  Chlut wih oy Guadnes of et Put spring back i your siep ~ Qusker and
1 wholesome Quakar Ot Chef nave teamed e

P

e for amazing overnight oats
10 your dest Blusbecr Honey Ovemont Oate

 Greiigh Oats Recie

SEND YOUR TASTE
BUDS ON VACATION

(Gt wih e Jucy gocdness of refrashing
Tiove. Kiwl 824 whelesorne Qusier® Osts,
K Lime Overnight Oats Recipe

cpedn 1 gt et o Cunhr Ot

— Try Our New Spring Recipes —

Ers b -2

New Quaker” Breakfast Squares
Fill Your Morning
with Goodness.

Introducing Quaker Breaklast Squares!
Made with 23 grams of whole grains and

delicious ingredients like hearty oats
‘and nut or fruit illing, our soft baked
squares help satisfy your morning -
Iunger with every bite.

PRODUCTS ~ RECIPES  QUAKER

TAKE YOUR PICK: SOFT BAKED OR CRISPY?

Quaker* Broakfast Flats and NEW Quaker* Breakfast Squares:
oo great options made with deliclous ingredients.
EXPLORE ALL FLAVORS

Enjoy a Quaker® Breakfast Flat by itself
or with delectable toppings.

Not Your Typical Breakfast

FORGET

THE BREAD

Use Quaker® Breakfast Flats, mate
wih whale grain cats, o whip up a
Not Your Typical Broaktast Sandwich

Honey Ricotta Delight

ADD HONEY

AND RICOTTA

to Qusker® Brackiast Fiats and win

yout moming snack info & gourmet delght
Make our Honey Ricotta Deight recipe

® WidBucrs FEABES
ouiker R

oww Quaker” Breakfast Squares
Fill Your Morning
with Goodness.
Intodcing Crusbee Besskiast
Made with 23 grams of hol g
delcious ingredientslke hesety oats
ane ot o fruit ling, ou soft baked
SR g Sl o o0

"l

TAKE YOUR PICK:
SOFT BAKED OR CRISPY?

Quaker” Breakfast Flate and NEW.

Enjoy a Quaker
Breakfast Flat by itself
or with delectable
toppings.

Hot Your Typical Breakfast

FORGET
TUE BEEAR
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ZETAl E MEET ZETAIHUB zefa

Driving marketing resuls that matter.

Drving marketing resuhe
thatmatier.

Thanksgiving - Cyber Week

zeta ‘

g For Peak

€pi
WEBINAR EVENT
m X
-

ZETAKNOWS THAT WHILE TEMPERATURES
MAY BE RISING, HOLIDAY PLANN s
TO BE TOP OF MIND FOR MARKETERS.

W oL
Solutions.
PEOPLE-BASED
Marketing.

astaglobalcom

PEOPLE-BASED Marketing.
>OWERFUL Solutions. PROVEN Result: zetaglobal.com

The Power of Marketing

consumer
o

experience
i
platform

WE ARE DRIVEN ctions + by tea






Current State Future State
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Marketing Customer Data
Content SEna Expertise
123
By e S [ suaonce | emar | 2 Yl ruaorce | emar |
Analysis — g ——
+ Preference = s o & —— . g
- Dynamic publishiny o
* Online+ Offiine data - 9 g il
+ Relational templates By £ Relevant
SRasE Automated tri verall Efrit | 2
+ Automated triggers + Overal
i ﬁ Audience W 8 Segment . el ]
+ Robust proofing ot § e H
 Strategic support g s

0l
Segment 3 . e

10 Degrees of Email Engagement Gatting th
) Customer Segmentation
A macro-focused approach on increasing consumer “engagement”

to generate higher overall performance, insights and measureable results
across all integrated communication channels.

Enabling Customer S e e engagement
Engagement 3 1@ == optimized
G-y ———1]

The “building blocks" to power true 1-to-1 messagin Sngoing Frogren ‘

Behaviors Descriptors Optimization

DEGREES OF EﬁGMiEMENT
/

[

et e 0 et Numerous looks + vaniations can be
gt achieved within this one template or

wireframe design structure.
baand T

Pathway to Advanced
Customer Engagement

Structural “Template” Variations
B mE=
T g
- Ea-

[——

Rt Messaging Moduie

Customer
Channel Optimization
Optimization

Prary O/ Proemo

Program
Optimization

+cisomer
semifacion

- resicaivetaeing

*Measiremen/.

Cutomer Servie & Support ks - Autamited

et caen

e & Cominons

INCREASED LEVEL OF DATA & RO1

ameters for your creativa/templat
INCREASED CUSTOMER ENCAGEMENT




ExactTarget Connections 2012

Partner Top Design Award

ExactTarget

ORANGE
PARTNER
An Email Redesign for... N ETWORK

The Power of... continuous refinement e Applied Thinking

* Fila segmented their iniial Outlet Sal
‘emails based on a “gender” variable:

Men's version open rate was a 31%

* Given further audience refinement...
Fila then targeted follow-on emails based
on “tennis player” activity criteria:

* Open rate was a 65% increase over
avarage open rates, click rata 83%
Increase over i average

ur feet!

N

view our ebook Learn more about “engagement”
for a closer look optimized communications

DEGREES

ENABLING CUSTONER ENGAGEMENT

is the measure of true marketing success.
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‘Shop Today & SAVE an Extra 5% Adsmt

*MEMOI“.AI. DAy

Hello Adarn - Be sure to take advantage of ou Memorial Day
HDTV Specoculer! Simply cck belowio ke acvantage cfthese

Lo tovoor see

Samung 22~ Closs.
FrepLED WO TV

E

LARGER SELECTION.
LOWER PRICES. N
SMARTER ASSOCIATES.

sakLe

KitchenAid
Make The Cut Sweepstakes

Event Email Design Exploration

eeus il @8

Your Store:

chanapons wortn
HETE G et
e, a0
Frrrhy

o a1
Stim - Tom

Nodd - SAVE an exris %% thes Bernariol Dyt Mikibe dvie? Vit s o i foiie
- i 5w g 6 @ =

.ﬁ hhgregg

y

ket oo}

SAVE ON APPLIANCES »

10% OFF MAJOR APPLIANCES
fatis unde omnis.
ste natus error sit voluptatem

A

T 8 Emartanmt

oooon

sa99.38

ooooer
—_—

oooon

[Tl 547995 $649.95

$449.95
—_

1 2 SPECIAL FINANCING

MONTHS

24 SPECIAL FINANCING
all Tvs 997 & up

MONTHS e

Shop & SAVE an Extra 5%!

hhgregg

appis rorics

We Help.

Tharks s o shoppg Hrgregg!
Be suretotake advarisge ofour
MenoialDay HDTY Savings
Spectaculort Simpycick to ek
acvartags ofthese excoptorsi sy
st O seuly i your persorst
accounttotake advertage of even

Fr——

Your Fiends st ihareso

Your Store:
Indianapolis orth
Py —"
ndnapels, 4210
Tl 3176481517

no@a8

SAMSUNG

*MEMORIAI. DAY

SalLe

PLUS, EVERYTHING
ON SALE ss{r& up!

One Week Only/ V

Search our enire selection:

FEETIOTEN © - |

ONLINE ONLY!

YouPay $448.95 s
Vel iREsmon | veuiAvEssoon Vo SAVE 2000

SPECIAL
12 FINANCING

SPECIAL
24 FINANCING




IKEA Giora, Welcome:to IKEA

e M/com..o

to IKEA FAMILY

o
P Welcome to : iy WELCOME! YOU ARE
: NOW A MEMBER OF
i i et o e IKEA FAMILY IKEA FAMILY!
e e e S e S et Are you ready to
get inspired?
B
Thanks again for being o
apard of our FAMILY! L -

IKER ek, Roert wecame o BREAT

Welcome Es= ruex —
to IKEA! s [

Are you ready to

CONGRATULATIONS You'rs an th st

get inspired? My communicatians:
The be i
¢ 1 - anoes :
ot Upgrade your
o
el
o v Nl o weg s BER RO
v ol

My prefereed store:

My communication:

N0 T o PR vou
1t's time for the

-
-
i
i

TorTLE ISP

ion
Give the same

JOIN IKEA FAMILY. It's FREE

‘e meier beefts program tht gves you

HORE o the tings you love sbou IKEA.

+ More._money-saving discounts. (i i
+ Mors st speciss. (Emiien)
+ Mors..insder

TKEA FAMILY IS DTl ovuce e oo s i
5y e b o e e g

- 3
e, e g/ nenipen

4 [asicn |
Give the same old room a fresh new laok

Lo | b = =




AN 89 DEGREES CASE STUDY

@ o h45iglnlz| W Solution:
To deliver a solution for Hyundai's business needs, 89 Degrees designed, H\:u%% : | R ewar d S

Business Need: built, and manages a cutting edge loyalty program that rewards owners
through everyday online shopping and for vehicle service visits with three

ar purchase cycle is lengthy, key components: e
gful reasons fo engage thelr

WELCOME TO
+ Aloyalty database which aggregates program purchase transactions and HYUNDAI REWARDS!
dealer service activity, manages and tracks points earned and redeemed, . :

and enables customized targeting

+ Integration with an online shopping portal with over 3,000 affiliate sites
where owners earn points on every purchase they make.

Visual Ideation

(mzmg@ﬁ + Online portals for owners and dealers accessible on any device. Owners can
manage their account, track transactions, and create customized redemption
vouchers for service or new vehicle purchases. Dealers can look up owners
redeem vouchers, and create customized reports. Customized messaging

HYUNDAEYARES ST1E Qe keeps owners engaged on a regular basis with Hyundai. e St o o om WAYS TO EARN

(e

o
ore

Results:

+ 40% increase month over month in new owner enrollment!

START TODAY.
SAVE EVERYDAY,
YEAH, IT'S THAT EASY

+ A majority of dealers participate in the program!

+ Customized communications are being implemented to increase owner
engagement and keep Hyundai top of mind with end users

SERVICE VOUCHER #765439
» CANCEL THS VOUCHER

$345.67
U
s

BIETEF

20

Lo
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= tactical
= technical
= tasteful

Ja 1l

creative

e-Dialog's proven creative methodology and approach that boosts performance
and generates results across e-mail and other multichannel marketing

=the
of
Ci
s

communications

* Tactical
Centers the creative around identified business objectives, performance:
metrics and market trends to find the most effective solution possible.

* Technical
Executes and develops the creative with technical expertise and
flawless detail using proven tools and authoring technologies.

= Tasteful
Packages the message into powerful, engaging — on brand —
visual dr innovative creative channel and

industry best practices.

Conversations to Conversions
Customer Lifecycle

Lifetime Value
Moments of Engagement

tRELEVANCE
TRAJECT@RY

x et Lifecycle
Segmentation || Personalization Management
Atargeted audie wjaé” ;E\eu:'essﬁ;]es ]

i Testing and
Tr'gger Measusement

Undersinging the ROI of s-mai
Relevance is essental 1o
ot

en by customer
stats and benavor 2% aamate

Tactical

* Understand behavioral data to better
target messaging and increase results

® Use A/B testing to determine optimal
creative concepls + subject lines that
resonate with your audience

i o s e
action

Leverage offine dm or other channels
to assist concept direction, but realize
that true 1-fo-1 translation is not a
reality

* Develop better Welcome programs —
implore users to add your addy +
e a

B /A
creative

+

Technical

* Understand rendering and medium
challenges specific t

+ Use sensible ALT attributes

Develop with graceful degradation
inmind

+

Tasteful!

Make the most of your HTML!
Use imagery for.
+ Enhanced branding
+ Superior control of user experience
+ Abltyto track opens
+ Readabilly

. user sxperience

. U g
requirements, and the challenges that go
with them

+ Buiki modular with stacked tables for
quick and efficient editing

. Eﬂ:k up background images with
background colors so designs stil look
o images disabled

ays testin Gmail + Outiook 2007
they are the mos! challenging email
dlients in lerms of rendering

+ Set table and column w
the math

dths and ensure

2222

Ojective: et

Ermancn and b it
o e purcae

Conmuneaeorvacy
poteyanda e=al
s oo

us,

Use curves. diagonal lines, and
repealing molifs 10 Greate rhythm and
movement

Use complimentary colors to introduce
tension and energy to your palette

Experiment with lighting effect to
‘embellish product imagery — help it
standout and to create a mood

Create a dominant area an your piece
whether its through a hero shat, a
large product, or through use of color

Utiize typagraphy - stylized or system.
text - embelishments 1o emphasize
messaging + calls-to-action

Objective: Opjective:
ot 1ot e,

mstandlopaty el
Branay sening reeant 5y
cotanlang o, Teuse b o ore an

w1 . Aot
s

s
sz
daloge Wi
wgave o

6
Abandoned

5 ~Shopping Cart
] Welcome
g ==
E, Goodwill | N
g , Confirmation Clck Targeting
§ Reactivation |
a' Reminder

[} — il et

4 L

0 05 1 15 2 25

Ease of Implementation
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Template Recommaendations

Pragae b Dul US.Comemar

We want i1 10 be dynamic

W want it to be creati
and data-driven and different every time

e

How can we do both?

2 dialog

THE RIGHT PRICE ON THE RIGHT SYSTEM
TAKE DELL'SLOW PRODUCTS!

INSPIRON™ 530:
EXCELLENT VALUE,
EXPANDABLE PEAFORMANCE

STUDIO 15:
FTYLE MOBILITY AND EXCEPTIONAL
PR GRMANCE

XPS™ M1530:
7oUR B EXTERTANMENT

What works:

* Similar layout every mailing ensures that we can
reuse some code every time

* Visually interesting with large product shots

What doesn’t

* Template doesn’t take into account future

dynamic content

* Image widths and background colors behind
products change, meaning that we will have to
adjust the “base” HTML build every time

* Minor things change every email (the product

descriptions in ENA, for example)

“dialog’
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AT THE MARINA
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i YJ—. \L_/IV/[ ]—\) s \ PROMOTIONS FROM THE NEW TAJ!
U e I _ e
#é h T.L'"*:' -

24 HouDAY cABH -

& Tovomcou

THANK YOU FOR READING THIS
MONTH'S NEWSLETTER. WE HOPE TO SEE
YOU SOON!

Summar Dress New Arrivals

st prces - o 10,68,

omclcocmsn gowe. Gontmycrey chssen Caon cromion
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) NFL.COM NEWSLETTER

WEEK 04
Header and navigation similar
to the website, provid

255 User exper

Team-specific hea

Game Center copy
h b

encourage the user to

THIS WEEK'S GAME
Added phota to
headlines section,

PATRIOTS AT BUCCANEERS
S Ottt 2 10 w1 o BT
s o—

emall stand out in the
preview pane.

updated to
reflect current
NFL.com look

10+ YEAR CUSTOM
PUBLISHING SUCCESS:

- Segmented 33+ versions
- Seasonal content

- Dynamic imagery

- RSS feeds

- Site content integration
- Animations / Video

- Polls..and much more

O e ks v
LT

oW BFL BTV

‘What is Connects

For markstors, 1 s a Connected Customer Exporionce

2009 Season Review . :Hm;mlu); ——
& 2010 Planning :* o "

wpised o VWL o Mt Lritng musole. dparae systems

* Provides te backnane
To realeplocesses 31 813bI pOGraMS Wich o
customers ino and trough the custamar fcycls
smarty, proacively and efcienty
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Jdislog.
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Identified Design/Layout Approaches

=1
ol

e-Dialog Website
Visual Exploration

Recommended Interpretations

i

2 dialog’

Conversations o Comersons. P

SOWTONS | pRODUCTS | seAces | SUccess | RESORGES | cowpany | scic |

great
conversations

start here o

Introducing M Mobile
ity
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cores ot azpiicng i
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Loremipse dcor i amt,
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Tertiary >> Client Case Study
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Digital & Multi-Channel Marketing Excellence




Cyber Week

j AMPLIFY YOUR
CREATIVE

z

nh__J [R— Zeta @
BRAND CREATIVE THAT
MOBILE-Optimized INSPIRES PERFORMANCE.

engagements
Animations I

BRANDEXPERIENCE POWERED
BY HUMAN INGENUITY.

SuMmIT

:l _gdw Avard Winners 2000

Mai Design Guieines ) dialog

AMPllfy

CREATIVE




Vertical & Brand Diversity




RETAIL ENTERTAINMENT PHARMACEUTICAL TRAVEL
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Thanks for Viewing

9 Langholm Drive

Nashua, NH 03062
603.809.0217
timryan1234546@gmail.com
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